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EVENT MANAGEMENT  

How was it History Participants Involvement 



WHY HIRE ME ? 
• Internship 
 
• Things I have done –  

Marketing and Management 
 

• My ultimate focus – Make it  
   Big   Bigger   Best 



RESEARCH AIMS / COMPONENTS 
• Planning 

 
• Organizing  

 
• Implementing 

 
• Leading  

 
• Controlling  
 



COMMUNICATION METHODS AND DIRECT 
MARKETING  

 
Public 

Relation 

Advertising 

Technology 

Social Media 



SPREADING THE WORD  



Social Platforms  



#HASHTAG CAMPAIGN  



ENGAGE AND FEEDBACK 
 



MARKETING STRATEGY HELPS IN 
BUDGETING AND FINANCING 



IMPORTANCE OF MARKETING STRATEGIES 
IN EVENT PLANNING 

• Impact of Marketing strategies on event planning 
 

• Future event planners 
 

• Skills I have learned and obtained 
 

• Why learn marketing strategy 
 

 



 “In conclusion exploration of the elements of a 
marketing strategy necessary in event planning and 

management is critical to yielding an effective event”. 
(Park, 2016) 

CONCLUSION 



THANK YOU  
 

QUESTIONS ?? 
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